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The world changes according to

the way people see it, and if you

alter, even by a millimeter, the way

a person looks or people look at
reality, then you can change it.

James Baldwin, NYT interview (September 1979) @
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TARGET AUDIENCES w

MOBILIZE AUDIENCE PERSUADABLE AUDIENCE

292,000 PEOPLE REACHED* 358,000 PEOPLE REACHED*

Activate people who Move people who lean
hold strong values, but our way, but aren't sold
haven't taken action on raising taxes

*using PDI housing-scored targeting via Meta and direct mail
(other platforms couldn’t use PDI data), Persuadable 2.0 Audience



Tea Cozy

B

your persistence, your strength ... bc this is hard
work! ‘Never give up!’ Woo-hoo( '/ . #

Reply e;‘ .1

jennofintentionandadventure 1 - @

#housingsolveshomelessness L2

This is Huuuuge!! Congratulations to your bravery,

JaiNenay
Thank you so much; major respect to you for

organizing this!! § § WYY & A ¢ & ~you
rock

& L

La.Gorda_Cynthia

From Oakland, Thank you for fighting a fight that

Jamenay
Thank you so much; major respect to you for
organizing this ] @ § @YW & & ¢ ¥ ~you

oy @ v

Nola Wright460
&% We need more affordable housing in Pittsburg,
Antioch, Concord, Brentwood, Byron .

&

Reply

[ 25

'North Berkeley- Up and down San Pablo Ave. Lots

of empty lots, good public transit. At least 50% of

the units in each building should be affordable
v & L

4,922,163

accounts reached
(TikTok & Meta only)

A

views of Begins with Home videos
(Meta, TikTok, YouTube)

some can't! i,

&

Reply

P13

Taleah Ortiz

The strength and perseverance you have is
admirable. Your an amazing mother and are so
deserving of so much, | wish you all the
happiness, love and peace of mind this world

can offer. You have over come so many
obstacles in this life, continue rising to the top
and shining bright like the star you are
sending you the most comforting hugs..xoxo

42 MILLION —

jennofintentionandadventure 1w
#housingsolveshomelessness

@ by author

Reply Hide

%5 We need more affordable housing in Pittsburg,
Antioch, Concord, Brentwood, Byron

¢
112,129,980

impressions generated
(all platforms)

Q

Mrs.Calii Girl3260

This is great your showing Oakland in a good Iighh
grew up there and it has changed but thank you &

O

karennemsick

Reply

&

Reply @& [ 2}

ﬁ Nothing but love for Oakland &3

North Berkeley- up and down San Pablo Ave. Lots
of empty lots, good public transit. At least 50% of
the units in each building should be affordable

) Celine

B

e

Reply @ branden.mp4 5w
Signed. Lets continue to fight systemic Q
racism and homelessness = = & ' 1

Reply Hide
) 8




RESEARCH TIMELINE w

ad reach
over time
Public Ads A:If"df"b'e Ads
Launch Testing I;z:";g Push \I\
J\ J\ J\ _ I\ :C>
Y Vo Vo Y4 Vo Vo
Sep Oct Mar May Aug Sep Nov Dec
2023 2023 2024 2024 2024 2024 2024 2024

2023 2024 2024
Tracking Tracking

Survey 1 Survey 2

Tracking
Survey

Video Video
Test 1 Test 2
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WEATHER REPORT
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Most Important Problems — Tracked EMC,

Homelessness, housing, and public safety remain the top three issues in the Bay Area. Infrastructure and transportation
concerns are on the rise.

2020 w2021 m2022 m2023 m9/2024 m11/2024

Housing/
Affordable housing/  Crime/Drugs/ Infrastructure/ Jobs/ Traffic/
Homelessness Housing crisis Public safety Cost of Living Transportation Economy Congestion

Q3. What do you think are the most important problems facing the Bay Area today?
(Open-ended question; Multiple responses accepted) 24-9474 Shift the Narrative Bay Area Voter Survey



EMC

Ease of Finding Housing — Tracked =

Those who say it’s gotten harder to find housing has decreased slightly over time while the percent of those who say it’s
stayed the same has gone up.

Thinking about housing in the Bay Area, compared to a year ago is it much easier to find a place to live, somewhat easier
to find a place to live, about the same, somewhat harder to find a place to live, or much harder to find a place to live?

——Easier -—About the same ——Harder
65%
58%
0,
i e 50% 49%
47% 0 o
' - 40% 44% 44%
31% 31%
11%
swo 7% 6% 6%
2020 2021 2022 2023 9/2024 11/2024

Q6. 24-9474 Shift the Narrative Bay Area Voter Survey



'EMC|

Personal Housing Concerns — Tracked =

arch

A majority of voters continue to show concern about finding an affordable place to live for themselves.

M Strongly ~ ®Somewhat = (Don't B Somewhat W Strongly Total Total Net
Agree Agree Know) Disagree Disagree Agree Disagree Agree
11/2024 35% 27% 55%  39% +16
9/2024 54%  41% +13
I am concerned about 2023 53%  41% 412
finding an affordable place
to live for myself 2022 55%  39%  +16
2021 53% 42% +11

Q9-Q10. Please indicate how much you agree or disagree with each of the following statements using the scale below. 24-9474 Shift the Narrative Bay Area Voter Survey



Fvra)
L]
Low-Income Housing Concerns — Tracked EMS
research
Vooters continue to be overwhelmingly concerned about housing for vulnerable.
M Strongly ~ ®Somewhat = (Don't B Somewhat W Strongly Total Total Net
Agree Agree Know) Disagree Disagree Agree Disagree Agree
11/2024 61% , V8l 83%  14%  +69
9/2024 80%  16%  +64
| am concerned about low- ;53 g% HER 53
income and disadvantaged
families being able to find an —
affordable place to live e 13% 489
2021 83% 13% +70
2020 87% 10% +77

Q9-Q10. Please indicate how much you agree or disagree with each of the following statements using the scale below. 24-9474 Shift the Narrative Bay Area Voter Survey



Income Spent on Housing fBEeare

Approximately what percentage of your household income do you spend on
housing?

Less than 15%

20%-29%

30%-39%

40%-50%

50% or more

Q46/Q9.

Homeowners (49%)

20%

19%

25%

Non-Homeowners (51%)

8%

|
|
|
|
11% . of renters are
' concerned about
. finding an
|
: affordable place
|
1

16%
to live.

24-9474 Shift the Narrative Bay Area Voter Survey



Housing Value Frames — Tracked

0.00 10.00 20.00

30.00

40.00

EMC

research

Having a decent place to live is a
privilege, not a right.

Everyone should work to secure housing
that they can afford.

50.00 60.00 70.00 80.00 90.00 100.00
67.27
68.19 ; s s
67.83 Having a decent place to live is a basic
656'%?06 human right.
68.77
I 5757
Like public education and healthcare,
545'2(_)21 everyone should have access to housing.
57.83

The Bay Area is too crowded, there is not
enough space for people to continue to
move here.

There is enough space in the Bay Area for
everyone who wants to live here.

Some people choose to live on the
streets or in encampments, even when
housing is available.

| do not trust my local government
officials to pass laws and make decisions
that are best for my community.

No one chooses to be homeless, there is
just not enough housing available

| trust my local government officials to
pass laws and make decisions that are
best for my community.

W 11/2024 m9/2024 m 2023

Q11-Q20.

2022

2021

2020 m11/2024 m9/2024 m 2023

2022 2021 2020

24-9474 Shift the Narrative Bay Area Voter Survey
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AFFORDABLE HOUSING DESCRIPTORS w
{ . VERY WELL . FAIRLY WELL DON'T KNOW . NOT T0O WELL . NOT WELL AT ALL \

benefits all of us 40% 5% 12% 12%
is essential to making sure our communities

work for all of us 2k &% ol ke
provides a valuable safety net for those in need 35% 7% 1% 9%
is a good use of tax dollars 33% 7% 1% 18%
reduces homelessness 29% 8% 15% 14%
makes sure everyone has a place to live 28% 8% 17% 14%
is difficult to qualify for 24% 28% 12% 7%
strengthens neighborhoods 23% 14% 15% 16%

works well in other countries

is somewhere | would be comfortable living
is too expensive to build

brings down nearby property values

brings crime

is too hard to build

should not be the government's responsibility

\ is not safe

Shift the Narrative Annual Tracking Survey (September 2024) 18



STATEMENTS ABOUT PROGRESS ARE LESS BELIEVABLE w

More than 44,000 people
become homeless each year in
the Bay Area.

86% of formerly homeless
individuals who move into
housing with supportive services
do not return to homelessness.

There are approximately 41,000
affordable homes in the pipeline
to be built in the Bay Area.

In the last year, nearly 20,000
people in the Bay Area were
moved out of homelessness and
into permanent housing.

Shift the Narrative Annual Tracking Survey (November 2024)
Statements: All Home RAP, UCSF PSH Study (Sept 2020) Enterprise Pipeline Report (2024), CAL ICH (Calendar Year 2023) 19



VOTERS PERCEIVE LOWER PUBLIC SUPPORT w

Actual
80% Actual SUEaI
Actual support P °
support 66%
60% ® ®

60%

Perceived
Perceived support
support (average 60%)
(average 55%)

40% Perceived

support
(average 42%)

20%

0%
Support building There’s a need for additional Having a decent
more housing in my money to address housing place to live isa
neighborhood ! affordability in the Bay basic human right ®

Shift the Narrative Annual Tracking Survey (November 2024)
1 & 2 MTC Regional Bond Polling (June 2024), 3. SHAC July 2024 Statewide Poll Bay Area only (July 2024) 4v
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KEY INSIGHTS FROM BEGINS WITH HOME w

<> Storytelling is a Stories are our We're the influencers
team sport secret weapon we've been waiting for

We have to change Surround sound
how people feel, not <> delivery can break
what they know through

<> Keystone indicator:
positive information

22



4. Keystone indicator:
positive information



Awareness of Future of Housing Affordability EN&

About two-thirds say they have heard or seen something recently about the future of affordable housing.

Have you heard or seen anything recently about the What have you seen or heard about the future
future of housing affordability in the Bay Area? of housing affordability in the Bay Area?*

) Expensive costs/Unaffordable housing or rent 29%

Mention of laws or regulations 20%

Heard a lot 21% Construction incoming/Incoming development 18%
Must increase housing to combat shortage 16%

>63% Slow progress/Little to no change 12%

Ineffective/Poor planning 11%

Opposition results in barriers to development 8%

Heard a little 42% Alternative housing options 6%
J Articles, news, blogs, etc. 4%

Against affordable housing 2%

l Some support and some oppose 1%

Haven't heard 37%
anything Other 8%
Don’t know/Refused 14%
Q18/Q21. (*Open ended question; verbatim responses coded into categories shown) 24-9474 Shift the Narrative Bay Area Voter Survey



- EMe!
Recall Positive Info — News Sources EMC,

research
Among those who have seen positive information about affordable housing, local newspapers, word of mouth, and radio or
podcasts are the top 3 sources of information.

You reported mostly seeing [Positive] information about the future of housing affordability in the Bay Area. From which
sources do you recall seeing or hearing this [Positive] information recently? (Multiple responses accepted)

Negative 60%

J

Positive 39%

>
(n=513)

Local newspapers*

Word of mouth, such as friends, family, or coworkers
Radio or podcasts, such as KQED/NPR

Local non-profit organizations

Non-profit news outlet, such as Cal Matters

Online video platforms such as YouTube

56%

Facebook

X, formerly known as Twitter
Instagram

TikTok

Some other source

*Full text: Local newspapers, such as East Bay Times, San Francisco Chronicle, or the Mercury News either in print or online
Q20. 24-9474 Shift the Narrative Bay Area Voter Survey



- 'EMC
Recall Negative Info — News Sources Loy

Among those who have seen negative information about affordable housing, the top news sources are consistent with
those who have seen positive information, though voters report with higher frequency negative information via word of

You reported mostly seeing [Negative] information about the future of housing affordability in the Bay Area. From
which sources do you recall seeing or hearing this [Negative] information recently? (Multiple responses accepted)

A J
Y
(n=791)
Local newzpapers* e —— -
Word of mouth, such as friends, family, or coworker: . 5 10
4
Radio or podcasss, such 32 KQED/NPR [ [
|
Local non-profit organizations . 0
|
Non-profit news outlet, zuch az Cal Matters - -
Online video platforms such as YouTube I 100
Facebook | PEEA
. |
X, formerly known a3 Twitter A 1
|
Instagram L BETH
: |
TikTok I GG
4
Some other source .

*Full text: Local newspapers, such as East Bay Times, San Francisco Chronicle, or the Mercury News either in print or online
Q20. 24-9474 Shift the Narrative Bay Area Voter Survey DRAFT | 26



Housing Attitudes — Making A Difference EMC,

esearch

-

Housing attitudes remain consistent overall compared to past two surveys.

M Strongly B Somewhat = Don't B Somewhat M Strongly Total Total Net
Agree Agree Know Disagree Disagree Agree Disagree Agree
11/2024 37% ' U 73%  21% 452

It is possible for us to make a
meaningful difference to address  9/2024 30% v (9 71% 22%  +49

homelessness in the Bay Area.
y 2023 33% : Nl 73% 20%  +53

It is possible for us to make a 11/2024
meaningful difference to address

67% 25% +42

housing affordability in the Bay Sr2024 G @B+

Area. 2023 66% 26%  +40

| feel hopeful about the future of 11/2024 G St 2Pe 8Ap 37

housing affordability in the Bay 9/2024 A 31% 28% 63%  -35
Area.

2023 [FPA 33% 25% 68% -42

Q24-Q31. Please indicate whether you agree or disagree with each of the following statements. 24-9474 Shift the Narrative Bay Area Voter Survey



Housing Attitudes — Making A Difference by News EMC

research

Those who have seen positive news are more likely to agree that it’s possible to make a meaningful difference to address
homelessness or housing affordability. Conversely, a majority of those who have seen negative news are not hopeful about
the future of housing affordability.

Asked only if aware of future of housing B Strongly M Somewhat = Don't ®Somewhat M Strongly Total Total Net

affordability; 11/2024 n=1,306 Agree Agree Know Disagree Disagree  Agree Disagree Agree
It is possible for us to make a
meaningful difference to
address homelessness in the
Bay Area.

Seen Positive News (39%) oy 79% 17% +63

Seen Negative News (60%) 16% 67% 29% +38

It is possible for us to make a
meaningful difference to

address housing affordability in 0. Negative News (60%) O 61% 32% +29
the Bay Area.

Seen Positive News (39%) 2 79% 14%  +65

| feel hopeful about the future Seen Positive News (39%) K32 10% 53% 40% +14

of housing affordability in the _ \
Bay Area. Seen Negative News (60%) &4 14% 78% -64

Q26-Q31. Please indicate whether you agree or disagree with each of the following statements. 24-9474 Shift the Narrative Bay Area Voter Survey



Statement Believability by Subgroups EMChH

There are approximately 41,000 affordable homes in the pipeline to be built in the Bay Area. -
e
Don't know M Not believable Believe

M Believable
*Recall Positive Info: Housing Affordability (39%) _; 79% 21% +57
) 73% 27% +46
+43

28%

News Source: Local non-profits (17%
Neaws Source: Non-profit news outlet.f249) 72%
Age 18-29 (17%) 69% 31% +39
News Source: Radio or podcasts (25%) 67% 33% +35
News Source: Local newspapers (45%) 67% 33% +34
White or Caucasian (55%) 65% 35% +31
NPP/Other (29%) 65% 35% +30
Asian (19%) 64% 36% +29
News Source: Word of mouth (32%) 64% 36% +28
News Source: Candidate/campaign materials (31%) 64% 36% +27
News Source: Online video platforms (16%) 63% 37% +27
Age 30-39 (17%) 63% 37% +26
Democrat (56%) 62% 38% +24
Homeowner (49%) 62% 38% +24
Overall 61% 39% +22
News Source: Social media (24%) 60% 40% +21
Non-Homeowner (51%) 60% 40% +19
Age 65+ (26%) 60% A +19
Age 40-49 (16%) 59% 41% +19
*Recall Negative Info: Housing Affordability (60%) 59% 41% +18
Age 50-64 (24%) 55% 45% +11
Other BIPOC (13%) A 45% +10
Hispanic or Latino (14%) 48% 52% -4
47% 53% -5

Republican (15%)
24-9474 Shift the Narrative Bay Area Voter Survey

Q34. Now you will see some short statements. Please indicate how believable you find each statement.



Statement Believability by Subgroups EMC

In the last year, nearly 20,000 people in the Bay Area were moved out of homelessness and into permanent housing.
H 1 . Net
H Believable Don't know H Not believable Belleve

News Source: Local non-profits (17%) # 68% +37
67% 33% +33
+30

*Recall Positive Info: Housing Affordability (39%)
65% 35%
37% +26

News Source: Non-profit news outlet (249G]
Age 18-29 (17%) 63%
62% +24
+24

38%

News Source: Local newspapers (45%)
News Source: Radio or podcasts (25%) 62%

White or Caucasian (55%) 61% 39% +23
News Source: Word of mouth (32%) 59% 41% +17
News Source: Candidate/campaign materials (31%) 58% 42% +17
Democrat (56%) 58% 42% +16
Homeowner (49%) 57% 43% +14
NPP/Other (29%) 57% +13
News Source: Social media (24%) 56% 44% +13
Age 65+ (26%) 56% 44% +12
*Recall Negative Info: Housing Affordability (60%) 56% 44% +12
Overall 55% 45% +10
News Source: Online video platforms (16%) 55% 45% +9
Age 40-49 (16%) 54% 46% +8
Age 30-39 (17%) 53% +7
Asian (19%) 53% ‘ 47% +6
Non-Homeowner (51%) 53% +6
49% 51% -2
52% -4

Age 50-64 (24%)
Other BIPOC (13%) 48%
Hispanic or Latino (14%) 44% -11
Republican (15%) A 60% -20
24-9474 Shift the Narrative Bay Area Voter Survey

Q35. Now you will see some short statements. Please indicate how believable you find each statement.



PEOPLE WHO HAVE SEEN POSITIVE INFO w
ARE MORE LIKELY TO...

agree that it's more closely believe true

<> possible to address <> estimate public <> statements about
homelessness and support for housing HOUSING SUCCESSES
housing affordability solutions g

agree there are things

<> they can do to
support housing
justice

say they've taken

action to support <>
housing affordability

support affordable
housing solutions

31



9. We have to change
how people feel, not
what they know



WINNING MESSAGE: EVERYONE BENEFITS

Would you support raising

the taxes that homeowners
pay in order to build more

No matter our race, income, or where we lay our heads down to sleep, we all _
(affordable housing)?

need a safe place to call home. But right now, there just isn't enough housing in
California that working people can afford, and that's hurting all of us.

+11 | Overall

In order for our communities to work, all kinds of people need to be able to
afford to live in the communities where they work, from farmworkers to
teachers, store clerks, and home care workers. More affordable housing means
young adults can stay in the communities in which they were raised, elderly
neighbors can age in place, and nobody has to choose between paying rent and +10 | Ages 18-34
buying food. More affordable housing means stronger, thriving communities
for all of us. +18 | Ages 35-54

+10 | Renters

+13 | Homeowners

It's time for us to take action and win a new future where everyone has a safe, +17 | Women

stable place to call home. .
+13 | Latino



STORIES INCREASE SUPPORT FOR RAISING TAXES w

Would you support raising the taxes that homeowners pay in order to build
more housing that’s affordable for low- and middle-income Californians?

paceso I AGREE

60

40
20
0

Placebo Patricia* Solomon*  Maria (St. Mary's)* James* Maria (Puente)* Angelina* Jose*

Video Message Tests in Grow Progress, conducted September 13, 2024 (*) and November 1, 2024 (*). The Placebo score in the November test was slightly higher at 36% —
persuasion scores for the November, 1 2024 test have been revised down 1% to match the September 13 baseline.

34



A

STORIES INCREASE COMMUNITY BENEFIT MINDSET b

How strongly do you agree or disagree with the following statement:
Building more affordable housing would henefit my entire community

PLACEBO . AGREE NOT STATISTICALLY SIGNIFICANT
79 77 78 78
80 73 74
67 67
60
40
20
0
Placebo Patricia* Solomon*  Maria (St. Mary's)* James* Maria (Puente)* Angelina? Jose?

Video Message Tests in Grow Progress, conducted September 13, 2024 (*) and November 1, 2024 (*). The Placebo score in the November test was slightly lower at 67% —
persuasion scores for the September 13, 2024 test have been revised to match.

35



Y

STORIES INCREASE HOPE b

How strongly do you agree or disagree with the following statement:
| feel hopeful about the future of housing affordability in the Bay Area

PLACEBO . AGREE NOT STATISTICALLY SIGNIFICANT
60
48
39 4 40
40
20
0
Placebo Patricia* Solomon*  Maria (St. Mary's)* James* Maria (Puente)* Angelina* Jose?

Video Message Tests in Grow Progress, conducted September 13, 2024 (*) and November 1, 2024 (*). The Placebo score in the September test was slightly higher at 70% —
persuasion scores for the November, 1 2024 test have been revised to match the September 13 baseline.

36





https://youtu.be/AatCUP3a0QY

JAM

—— e

L

P

ES’ STORY

RAISING TAXES

+18 | Overall
+20/+16 | Men/Women

COMMUNITY BENEFITS
+11 | Overall

+14/+12 | Rent/Own

=
S
)
M

+11 | Overall

38



6. Surround sound
delivery can break
through



. META . META

Maria was at a crossroads after losing her begins
long-time home in Pescadero. For decades, shi héme
and her family depended on See mor|

We need
more
affordable
homes

in the

Bay Area

SANTA CLARA
COUNTY IS ON

TRACK T0 BUILD
4,777 AFFORDABLE
HOMES.

and we have to do it

have to do something and we:
have to o ittogether. We have

Following For You / Q

- : q

do you sUPRORIbUIIGING! ol
affordable housing? -\ 4
ank you so much for

accepting this

Meetthe villaislort For You
B igitordable nofeli) =

WHhEn you support affordable hof
YOU S IEDS

w
CAN N i ". { TV -~ !
IS ON TRACK T0 THERE'S AN .
DEVELOP AND PROVIDE OPPORTUNITY T0 ADD ™" w
4,771 AFFORDABLE 40,000 AFFORDABLE \W E'RE
HOMES. ., HOMES INTHEBAY. FIGHTING
NS O R

ad w % AFFORDABLE

HOUSING




SURROUND SOUND DELIVERY

24x

40x

A
w



POSITIVE SHIFT IN WILLINGNESS TO TAKE ACTION FOR HOUSING AFFORDABILITY
FROM 2023 T0 2024

11 11
percentage point percentage point
increase increase

5
percentage point
increase

OVERALL MOBILIZE PERSUADABLE
AUDIENCE AUDIENCE

Shift the Narrative Annual Tracking Surveys (September 2023, November 2024), Persuadable 2.0 Audience



POSITIVE SHIFT IN FEELING HOPEFUL FOR THE FUTURE
FROM 2023 T0 2024

8
2 percentage point

percentage point Increase
increase

OVERALL MOBILIZE
AUDIENCE

Shift the Narrative Annual Tracking Surveys (September 2023, November 2024), Persuadable 2.0 Audience



PERSUASION AUDIENCE IS CLOSER TO SOCIAL REALITY
. OVERALL . PERSUASION AUDIENCE
support

Actual
%
Actual support .L.
support 66%
60%
0

Actual

Support building There’s a need for additional Having a decent
more housing in my money to address housing place to live is a
neighborhood ! affordability in the Bay 2 basic human right 3

Shift the Narrative Annual Tracking Survey (November 2024) 1 & 2 MTC Regional Bond Polling (June 2024), 3. SHAC July 2024 Statewide Poll Bay Area only (July 2024)



People who recall seeing positive information report
having voted for prop 5 with higher support

DON'T REMEMBER/ .
. VOTED YES DIDN'T VOTE VOTED NO

Seen negative info
(60%)

Seen positive info
(39%)

Shift the Narrative Annual Tracking Survey (November 2024)



AFFORDABLE HOUSING RESIDENT VOTER TURNOUT IN NOV 2024

80%

Affordable housing With contact by With contact by
resident turnout +mail and email + mail and email
(overall) + Begins with Home ads

NPH Voter Contact Campaign (November 2024)



Q&A

ASK THE PANEL:

e Emily Kirby Goodman, EMC Research
e Edie lrons, All Home
e Cory Fischer, NPH

...OR share your own learnings and ideas!

47
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WHAT'S NEXT?

o



STEAL THESE STRATEGIES!

<4 Begins with Home <4 Message & Video
Narrative Playbook Research

<4 Stories of Home
Digital Toolkit

49



We want to hear from
you! Gomplete our
feedback form



https://forms.gle/LrX9nfsNMce4hG3M7

THANK YOU

BeginswithHome.org

Emily Kirby Goodman, EMC Research Senior Principal
— emily@emcresearch.com

Edie Irons, All Home Communications Director
— eirons@allhomeca.org

Cory Fischer, NPH Lead Narrative Strategist
— cory@nonprofithousing.org

e begins
Alina Harway, NPH Communications Director o
U with

— alina@nonprofithousing.org h L
A4
vine
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mailto:cory@nonprofithousing.org
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